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Who we are and what we do

We operate 3 free TV platforms in the 
UK

Equally owned by our 4 shareholders, the UK 
Public Service Broadcasters

Championing free TV for all through 
collaboration

Homes Homes April ’24
1m 16m Since



In the UK, viewers mainly watch content on their TVs, 
and increasingly connect via IP

1. BARB; 2. 3Reasons 4

…and are increasingly connecting 
via IP only

Viewers mainly use their TV sets to 
watch their favourite shows…

UK Total In-Home Video Viewing 20231

84% 16%
TV Sets Other Devices

This is making it harder for local content to 
remain accessible in an increasingly 
crowded landscape 

UK TV households relying only 
on the internet for watching TV2

2023

20%

50%+

2030+



Speaking with international public broadcasters, they 
face similar conditions
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The Freely Principles
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Close 
Collaboration 
with Partners

Intuitive Points 
of Entry

On Next Gen 
Smart TVs

Deep TV Set 
Integration

Simple access to 
the best of British 

TV

Built on 
international open 

standards



Open Freely, or direct to player via tiles1

Freely Live TV rail2

Guide, and dedicated Freely remote control button3

Direct to PSB players via content thumbnails (below the 

fold)
4

This means Freely has 
intuitive entry points…
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Freely makes free TV more accessible

11

Content Partners

Technology

Manufacturers & OSs

Retailers
Currys - West Quay Retail Park

https://www.google.com/url?sa=i&url=https%3A%2F%2Fwestquayretail.com%2Fstores%2Fcurrys%2F&psig=AOvVaw1vy7n_qnEJ0ShcmBB7wuAF&ust=1725703383233000&source=images&cd=vfe&opi=89978449&ved=0CBIQjRxqFwoTCNjigpyIrogDFQAAAAAdAAAAABAJ


Freely brand and content video 
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We continue to enhance and expand the Freely 
proposition 

TO COME

UX Enhancement

Content Discoverability

Performance Optimisation

Personalisation

 
 

Using the HbbTV technology 
means…

Enabling us to better meet our viewers’ 

evolving needs

Easy to continuously update and 

improve

Offering better insight into viewer 

behaviours



All this makes Freely the best solution for free TV in 
the streaming age, for everyone
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Jonathan Thompson, CEO, Everyone TV 

Thank You 
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